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Social Media) claibMl Jolgill wblws §jlby dwaljinl doad pidi
.dyjaill doMell djrao drad) digs clis parai (Account Management

ulc 20iei dugjao (Content Strategy) diauilyiuwl (§gino dnd gihgs 0gdi
woaaiwall jgmanll ayanig (Data Analysis) calibdl (Juai
(Target Audience)

&0 @olgio (Visual & Creative Content) ,clalg spas Sgino i
peiliall Elgliug dniall caulengi

Jilw ig vilauleill J._ng (Engagement Monitoring) Jclaill g4l
16l LaS . jgmanll go dlled ddlle ylara) (Community Management)

- __ %\}.\; L0 paui (Performance Reports) dijga duilai yjlai pladiwl ¢ladl

fr:e::n:::uﬂmsosnemzirf-agr:mmo:kupﬂl‘ Bradldt oﬁﬁeuhn?:mlirures nefourd.cam.sa (Engagement Rate) LJ_C'_Q_L”g (Reach) dg.agjl dm 80Jg ejLLi_” L'J.LI.L'JJ
Q®av A

o 62l jg (Brand Awareness) dyjlaill dollells cgll jjei JJf liioad oami

a  Q 8 & dradll clniall lino e (Conversion Rate) cudigaill Jaeo
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(E-commerce Store Management) duig fiSII jaliall 6121 dlolSio doad padi
(User Experience - UX) 61010 0331110 dy)2ig Lialjinl 1@ 1iti (JaiAi

pladiwl (Product Optimization) wilbaiiall adAaiig jniall dadlg (pwnly YT,

Search) il wlSjao 6 jgalall 6ab J SEO Jl acai dilao jging 6ol cang
.(Engine Optimization

Jlewl cuyanig (Inventory & Order Management) (g jaallg caliliall 6)la] Jgii
jranig cMaell wial §)g93 JSuiy (Promotions & Pricing Updates) agellg
dabjl (Customer Behavior Analytics) jlgjl &lglw (Juai Lle Jaei ¢clpill

dlul e IAll Jaeo Juléig (Conversion Rate) (Jigaill (Jaeo
.(Cart Abandonment Rate)

shopify “Tap; WD) kD :
I pity ZId Rl ‘D COMMERCE uillg gaall dalaily jaiall by p pgéilas
.dlolSio Gguui diyai jlarn] dawMuy (Payment & Shipping Integration)

Return) s jlaiiwl aile Llel g16niqg (Sales Growth) jaiall cilelo diaii ga liaam
.dnNHo droigulig duai (Jglo jic (on Investment - ROI
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pliallg (Corporate Websites) diasjeill gdlgall dialjinl arani doid pi4i
dylaill dollell dradyll agall jlpl Llc jS)i (E-commerce Stores) diig isiAll
£Maell gal daill jjjeig(Brand Identity)

pranig (User Experience - UX) padiwall d1yai {galo le aranill (6 aaiei
oyl duslbhg aanill digaw jlanl (User Interface - Ul) wilaslgll

@olgi glarnl (Responsive & Mobile-Friendly Design) doagio «iliidi 033iwi
Gjmolll e1ad go @dgall

Jlara] (SEO-Friendly Structure) cinul cilS jnal gdgall dinai daopll 0 uLIJ.I
il Ailii o Jradl JSuiu gdgall jgalh

wljlag (Secure Payment Integration) (yolll gaall dalail gdgall lns p 0géilas
.A1igJisIl pliall dlbb ,a (Shipping Options Integration) 6aagiall (ol

dc s (punig (Landing Pages) dlles bbgua wilhan clil LAyl lilac Jouy
plell claVl jsjeil (Website Performance Optimization) gogall Jrani

cMac ] jlg JI Jgaug claljinl yuses 2690 arani ga lidas
(Lead Generation & Conversion Optimization)
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A Google Ads  Campaigrs  AdGroups  Heywords  Shoppirg  Ads Mo - Bi=tnomei] M d_cg_bw I (.i_.l.j_l_cl _!JI

Wiew- Throngh Conw TE2 1% Wiewes- Throwgh Coone 429 0%

dlgaall duMecMl viManll 6)laM dialyinl doasd <l padiallai o
Socialg Google Ads vilnio lc (Paid Advertising Campaigns)
Instagram. Facebook. TikTok. Snapchat ( Jio Media Platforms

GLo1ig (ROI (Return on Investment L,J.t:i G107 L8y Aepcg

wiew- Thraiig Conw. -1% Awg CPL 8% s ~T0% Cieversion Hate  =435% e

750 $194.86 194 19.02% Data-Driven Strate- ,lc aaiel diS5 didigui «iMan 2161l 0géi

cliodle (Jging jlan] «woaaiwall jgmanll Guos Julaig gies
i lclg dalsi Jal dyliall day pidl )l Lol

Corvarsians - 206% Cost a4 Cost/ Corvartian e Imprassicas - 1H%

262 $1,341.00 $214.14 128 _ )
Compelling Copy- dilisg .d1la> Ad Creatives arani (JAS (o

wilaeo 24 Lle ¢laclwi (5)g93 A/B Testing Avaiig .writing
J3uiu Conversion Rate (punig (Click-Through Rate (CTR
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SEO Report
L=t 30 Days Clicks Bounce rata
11,200 5,90%
10000 ¥ B oo
Organic traffic Sessions

e | 1111111

Top ranking pages

Page Sesshons Users Clicks CTR Bounce rate
IHome 240,652 120947 #3942 3575% 65,54%
3hop 238,945 n7oes 80,973 25,04% T6.32%
IAbout 226,842 114357 4,74 5483% B2.34%

Caluren chart

Comrpact media

Ling ehart

Ares chart

Expandid media

o Blg_ol 6y 7
(SEO) ¢l I jn0)

Search Engine Optimi-) cunyl cilS jral @dgall diamil dlolSio doas 10qi
digraell ¢l Hilii 6 Eledgo wui)i 26) I Leami (zation - SEO
.(Organic Search Results)

dnliaall cilalsll yanig (Website Audit) gagall ¢loY Jolu Julaiy fui
woaanwall Ejgaan laic ciay Lill (Keyword Research) duwliall

Jraaill dcjuu Jio (Technical SEO) gdgall d1isill ywliell (jruniy 0gdi
dsj2i puuniq (Internal Linking) dualall lnulg yl duaiq .(Page Speed)
(User Experience - UX) pa3iwall

dlan ¢pglic delun pe (On-Page SEO) gginall (puni Lle jSyi las
plaaiwlg (Meta Descriptions) wibhanll §i6y wangg (Meta Titles)
Jogill (o ¢lSh) dinlisall calalsdl

Glbadiliwl JAS o (Off-Page SEO) dunjlall kulg ! cliy il Jami Al
.(Domain Authority) gdgall d16gigo (o jjei dllea Link Building

doamiwo whlbj wing il ailii 6 jgalnll 6ol jga licas
JS4iu (Conversion Rate) (Jigaill cuMaeo (puuniqg (Targeted Traffic)
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ANIMATED
TITL

Animated Video) «laljy (pisgallg guuall liil e aoiei dicly) d1é1gui doad padi
amoll Jauug wilin JSuiy didsguuill Jilwyll Juou] waasy (Content

(Target Audience) Loaaisuall jgeanllg (Marketing Objectives) dlaal Llasl hTh kil |J.IJ
(Brand Identity) dujlaill dollell diga uSes (Script Writing) wwlio gijlivw delin]

Ylaral 63gall dule bl pladiwl (Storyboard & Animation) <l jnillg aramill Aueii oy
ol cuely alyinl (g pny (ggino

Jio wlniall waling lc (Ad Campaigns) MMl caMlanll jyjei 6 cilsgiaell pa3iwi
Video Format) duwliall giauell wilénwii dlclyo go TikTokg YouTube. Instagram
(Optimization

Jaeo dauj (Video Marketing Strategy) quarall Giguuill ¢abngilyiwl le aoiei oS
Call to Action -) Jl3all S14il j1anig (Engagement) Jclaill 246)g (View Rate) 6aaliiall
(CTA

(Brand Awareness) dyjlill dollell cgll 6abj 0 Jo JSuiu pablni doaall cie
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Lolinl Jsuiy (Brand Visual Identity) ds paull digall prani doad 038i
ligé ljgan lemaiaig (Brand Personality) dyjlaill dollell duinad uses

.9guull U.DLQ_LLIJ.D 9

ai (Brand Vision & Core Values) drwlwlll aa1dg gguitall dig) pmay [BYY;
(Color Palette) (jlgllll .(Logo Design) jle.il Jio digall pnlic jglni
&0 Golgu lay (Design Patterns) aranill JoLajig (Typography) lnglnall

.(Brand Experience) d jlaill doMell dijai

Jabhall angi lanl (Brand Guidelines) digall aladiwl dlsl pdni
Ul digall degino gl drady wils ¢clguw wlniall gras pc g padll
(Competitive Differentiation) _.ualiill jiaill pjei 0 aclwi loaani
doMelly ,cgll 6l jg (Emotional Branding) jgmaall g0 digé déile clijg

.(Brand Recognition)

Inte-) dlobuiul (Giguuill drasilyiwl acai dlolSio dujo dige Gl ga lioam
i M Llellnil ¢lyiig (grated Marketing Strategy




Dashboard

Hgbig puoni
JigJl Olaudns

dualyinl cilarlgas (Mobile Application Design) (JIgall ciléulni arani doas pa6i
danlgg (Seamless User Experience - UX) dilang duulin p23iwio dyjai (paA]
.dyill doilell Wlasi &0 ulaii (Modern User Interface - Ul) duas pladiwl

Jgaanll ynilns aaaig (Requirements Analysis) ¢gpiiall wiblinl (JuAiy i
panig (App Wireframing) gquinill (JSue o.uyi i (Target Audience) woamiall
Androidg iOS  Jio Ji.iiill daAil juleo g0 Galgh Liglwl ciladlgll

Respon-) dilaiwll g1 juug (Interactive Design) Jelaill (hild Guini arani Lle j3yi
dulea jisi p23iwall diyai Jeog cloll (il (sive & Adaptive Layout

(Intuitive Navigation) Jailll el oladiwll deslg (i jlic Ml (pey Y il T
.(User Retention Rate)  poaaiwall Kbleinil ciMaeo daljg

AL @06) 0 aauy (55 praniy dogeao ddac wilauini | 86l Jigai g lidas
Mobile-First) drasyll wilgisll yic (Jaell Llaal g1a1ig (Conversion Rate) (Jigaill
(Strategy
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0 2clui (Integrated Advertising Solutions) dlolSio (jilc]g diles wiloas piai

% amiwall jgmanll Ul Jaingllg (Brand Visibility) dyjlaill dodlell jgmbs jijoi
dulled)

Jio (Printed Marketing Materials) dcginall dulc\l algall prani 0 Ea.u
droy jeill cug sl (Banners) calyilll (Flyers) calpAlall (Brochures) caljgaiig i
Brand) ayjlaill dollell dige yuSe) lay (Posters) culanlallg (Business Cards)

(Identity

(Advertising Strategy) d.ugjao dullc| cibadiliwl lec 2aiei

deidall diauguuill Hgyellg (Visual Messaging) dialall du paul ikl Lle jS )i
(Promotional Offers)

drwliall wilolall jlislg (High-Quality Print Production) dclinll 63gay aimi Las
(Lasting Impression) Ugé Lelnil <y 6lyinl ilai alio aia6il

dulauall dileallg (Traditional Advertising) salaill (AleMl Jnoi Liload
(Marketing Approach 360°) dlolSio didiguui dlas (jarh ((Outdoor Advertising)
249)1lg vilenall wlaal pcai
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